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CHAPTER ONE: OVERVIEW (ELECTRIC AND NATURAL GAS)

CHAPTER ONE: OVERVIEW (ELECTRIC AND
NATURAL GAS)

INTRODUCTION

In accordance with Connecticut General Statutes § 16-245m and § 16-32f, The Connecticut Light
and Power Company (“CL&P”) doing business as Eversource Energy (“Eversource”) and The
United llluminating Company (“Ul”) (collectively, the “Electric Companies”), and The Connecticut
Natural Gas Corporation (“CNG”), The Southern Connecticut Gas Company (“SCG”), and Yankee
Gas Services Company (“Yankee Gas”) doing business as Eversource Energy, (collectively the
“Natural Gas Companies”) hereby submit this multi-year comprehensive Conservation & Load
Management Plan (“2016-2018 Plan”) for the implementation of cost-effective electric and
natural gas energy-efficiency programs and market transformation initiatives. The execution of
the 2016-2018 Plan will provide environmental and economic benefits to Connecticut by
reducing carbon emissions by 459,174 tons per year, and will create a net economic lifetime
benefit of $1.39 billion dollars.

Table 1-1: 2016-2018 Plan Savings and Benefits*

Budgets Annual Savings

Natural Natural CO, Lifetime
Electric Gas TOTAL Electric Peak Gas Qil Propane | Emissions Benefit
(5000) (5000) (5000) (MWh) | (MW)** | (Mcf) (gallons)  (gallons) (tons) (5000)
2016 | $192,704 | $47,667 | $240,370 | 392,029 147 6,585 | 1,278,134 | 166,185 | 143,703 | $679,702
2017 | $205,970 | $54,907 | $260,877 | 416,741 150 7,664 | 1,421,767 | 182,785 | 155,401 | $735,794
2018 | $203,879 | $58,958 | $262,837 | 433,775 155 8,405 | 1,432,367 | 178,298 | 160,070 | $736,134
TOTAL | $602,553 | $161,531 | $764,084 | 1,242,545 262 22,654 | 4,132,268 | 527,269 | 459,174 | $2,151,630
*$1.39 Billion Net Economic Benefit (Lifetime Benefit minus Program Cost) and 2.8 Benefit-Cost Ratio (Benefits divided by

Program Cost).
** Savings includes 95 MW from I1SO New England Demand Response. This amount is only counted once in the total.

The Electric and Natural Gas Companies (collectively the “Companies”) moved to a three-year
planning cycle beginning with the 2013-2015 Plan. In September 2015, the Companies received
approval of the 2016-2018 Plan from the Connecticut Energy Efficiency Board. Throughout the
development of the 2016-2018 Plan, the Companies worked collaboratively with the Energy
Efficiency Board and its consultants to develop a comprehensive and cost-effective portfolio that
reflects the board’s current priorities, and addresses the diverse needs and priorities of electric,
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CHAPTER ONE: OVERVIEW (ELECTRIC AND NATURAL GAS)

natural gas, fuel oil', and propane customers in Connecticut. The 2016-2018 Plan builds upon
the continued success and momentum of the 2013—2015 Plan that the Companies, as
administrators, are currently executing, and on the Companies’ expertise in delivering nationally
recognized energy-efficiency programs for over 20 years.

LEGISLATIVE HISTORY

In 1998, the Connecticut General Assembly passed restructuring legislation, Public Act 98-28, An
Act Concerning Electric Restructuring that created the Conservation & Load Management Fund
(now in 2015 called the “Connecticut Energy Efficiency Fund”), which was funded solely then by
Connecticut’s electric residential and commercial customers. The primary objectives of the
Connecticut Energy Efficiency Fund were established with Public Act 98-28: (1) to advance
energy efficiency, (2) to mitigate the negative environmental impacts of energy generation, and
(3) to promote economic development through increased energy reliability, lower energy bills,
and enhanced energy security. Public Act 98-28 also established the Energy Conservation
Management Board (now in 2015 called the “Energy Efficiency Board”) to advise Connecticut’s
Electric Companies in the development of comprehensive annual plans to implement cost-
effective energy-efficiency and load management programs.

In 2005, An Act Concerning Energy Independence, Public Act 05-01, established energy-efficiency
programs and funding mechanisms for the Natural Gas Companies and for the Connecticut
Municipal Electrical Energy Cooperative. The role of the Energy Efficiency Board expanded to
provide advice to both the Electric Companies and Natural Gas Companies in developing
comprehensive energy-efficiency programs for electric and natural gas customers. In 2007, An
Act Concerning Electricity and Energy Efficiency, Public Act 07-242, was passed and called for the
Companies to pursue “all cost-effective energy efficiency,” and envisioned efficiency as the
centerpiece of statewide energy policy.

Public Act 05-01, Section 5(d)(2) codified the establishment of a joint committee of the Energy
Efficiency Board and the Renewable Energy Investments Advisory Committee (now in 2015 the
“Connecticut Green Bank Board”). Pursuant to Public Act 05-01, section 16-245, the Joint
Working Committee must coordinate the programs and activities funded by the Renewable
Energy Investment Fund (in 2015 now called the “Connecticut Green Bank”) with the programs
administered by the Companies, and overseen by the Energy Efficiency Board, to reduce the
long-term cost, environmental impacts, and security risks of energy in the state. For additional

"The Companies continue to receive Regional Greenhouse Gas Initiative (“RGGI”) funding which is sufficient to fund
fuel oil and propane measures for residential customers.
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information regarding the work of the Joint Working Committee, please see Appendix C:
Financing.

In 2011, Public Act 11-80, An Act Concerning the Establishment of the Department of Energy
Environmental Protection and Planning for Connecticut’s Energy Future, was passed by the
Connecticut General Assembly. This landmark legislation laid the groundwork for pursuing all
cost-effective energy efficiency and created the DEEP. Pursuant to Section 51 of Public Act 11-
80, the DEEP, in consultation with the Connecticut Energy Advisory Board, must prepare a
Comprehensive Energy Strategy for Connecticut every three years, with the first issued in 2012.
Public Act 11-80 also set ambitious energy-saving targets for the state, including the reduction of
energy use by state buildings by 10 percent by 2013, and requiring the Companies to achieve
weatherization of 80 percent of Connecticut’s residential homes by 2030.

In 2013, Public Act 13-298, An Act Concerning Implementation of Connecticut’s Comprehensive
Strategy and Various Revisions to the Energy Statutes, provided the framework for increased
conservation spending in Connecticut for electric and natural gas energy-efficiency programes.
Public Act 13-298 modifies how the Companies develop their energy-efficiency plans, requiring
them to develop a combined plan every three years, beginning on November 1, 2015. The
legislation also made organizational changes to the Energy Efficiency Board. Additionally, Public
Act 13-298 required the Energy Efficiency Board and the Clean Energy Finance and Investment
Authority (in 2015 now called the “Connecticut Green Bank”) to finance residential energy-
efficiency and renewable energy measures using private capital (with customers repaying loans
on their electric and/or natural gas bills).

The 2016-2018 Plan addresses the overarching objectives envisioned in Public Act 98-28, Public
Act 05-01, Public Act 07-242, Public Act 11-80, Public Act 13-298, past DEEP decisions,
compliance items, current energy price forecasts, current programmatic results and trends,
evaluation results, and market trends. The 2016-2018 Plan achieves these objectives by building
upon the energy-efficiency programs that have helped small and large businesses, limited-
income customers, homeowners and renters, and state and local governments, manage their
energy usage and costs for decades.

STATE POLICY PRIORITIES

The Companies have worked collaboratively with the Energy Efficiency Board and the DEEP to
ensure that the 2016-2018 Plan addresses Public Act 11-80, Public Act 13-298, other state policy
priorities, Energy Efficiency Board priorities, as well as federal policy priorities and initiatives. This
includes the Companies implementing all cost-effective energy-efficiency measures across all
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customer sectors: “Resource needs shall first be met through all available energy-efficiency and
demand reduction resources that are cost-effective, reliable, and feasible.”” The 2016-2018 Plan
includes critical components that will continue to support state policy priorities, including the
following:

= Comprehensive Energy Strategy. On February 19, 2013, the DEEP released the first ever
Comprehensive Energy Strategy for the state of Connecticut. The Comprehensive Energy
Strategy is an assessment and strategic plan for all commercial, industrial, and residential
energy issues, including: electricity supply (including all renewables), energy efficiency,
industrial energy needs, natural gas, and transportation. The Comprehensive Energy Strategy
is a blueprint for the DEEP, the Connecticut Energy Advisory Board, the Energy Efficiency
Board, the Companies, and myriad stakeholders to provide cheaper, cleaner, and more
reliable energy for Connecticut’s future.

In 2012, the DEEP issued the first Comprehensive Energy Strategy for Connecticut, as called
for in Connecticut Public Act 11-80. Section 51 of Act 11-80 requires that the DEEP, in
consultation with the Connecticut Energy Advisory Board, prepare a Comprehensive Energy
Strategy for Connecticut every three years. In particular, and as reflected in the 2016-2018
Plan, the Comprehensive Energy Strategy calls for more comprehensive, deeper energy-
efficiency gains across all customer sectors through benchmarking, establishing and
increasing efficiency standards for buildings, leveraging private capital through innovative
financing mechanisms, and reinvigorating and broadening the Home Energy Solutions™™
program for increased energy savings.

= Integrated Resource Plan. On March 15, 2015, pursuant to Connecticut General Statute
Section 16a-3a, the DEEP released its biennial Integrated Resource Plan (“2015 IRP”). The
2015 IRP is a comprehensive assessment of Connecticut’s electricity needs over the next
decade. Based on the 2015 IRP, increased energy-efficiency investments resulting from the
enactment of Public Act 11-80 are expected to nearly eliminate growth in electricity
consumption in Connecticut, and reduce peak demand growth to approximately 0.5 percent
per year.

In the 2015 IRP, the DEEP made three major recommendations including: (1) that energy-
efficiency program designs should deliver greater energy savings at lower costs, (2) that
programs should continue to focus on cost-effective measures that save energy and reduce

g Department of Energy and Environmental Protection. PowerPoint Presentation to Energy Efficiency Board.
Connecticut’s Energy Efficiency Goals. June 10, 2015.
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peak demand, and (3) that programs should continue to invest in efficiency measures in state
buildings. These three recommendations are prominent priorities reflected within the 2016-
2018 Plan.

= Winter Peak. During the 2013-2015 Plan, natural gas-fired electrical generation in the New
England region increased significantly to the point where natural gas is the marginal fuel for
over 90 percent of generation hours. In recent winters, electricity markets have experienced
some volatility with unprecedented price spikes correlated to cold weather and the high
demand for natural gas (both for energy generation and for heating buildings). In particular,
the winter of 2013-2014 saw a price peak of $1,200/MWh (megawatt-hours). While the
winter of 2014-2015 exhibited lower levels of volatility and price spikes, forecasts predict
that winter electricity prices will not stabilize until the completion of several large natural gas
pipeline expansions projects.

As a result of high winter peak demand, the Companies have proactively designed energy-
efficiency and demand response programs in the 2016-2018 Plan to provide relief to
customers by focusing on electric measures with high-load factors and natural gas energy-
efficiency measures. Promotional activities and program enhancements will be used to
advance high-efficiency technologies and behaviors for commercial and industrial, municipal,
residential, and state buildings. The Companies’ 2016-2018 Plan programs are designed to
reduce natural gas and electricity consumption during critical winter peak periods.

= (Climate Change Action Plan and Reducing Greenhouse Gas Emissions. In 2015, per Public Act
04-252, An Act Concerning Climate Change, the Governor’s Steering Committee on Climate
Change completed development of the Connecticut Climate Change Action Plan 2005 (“2005
Climate Plan”).? This was a major milestone in the state’s drive to reduce greenhouse gas
emissions and achieve the regional goals set by the New England Governors/Eastern
Canadian Premiers. The 2005 Climate Plan contained 55 recommendations that focused on
five areas, most notably for the Companies and Energy Efficiency Board were: (1) efficiency
in residential, commercial, and industrial buildings, and (2) education and outreach. The
2005 Climate Plan focused on upgrading building codes (residential and commercial), using
energy-efficient materials and design concepts in the construction of new state buildings and
schools, and creating an energy benchmarking, measurement, and tracking program for
municipal buildings.

* Governor’s Steering Committee on Climate Change. Connecticut Climate Change Action Plan 2005. January 2005.
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In 2008, the Connecticut General Assembly passed Public Act 08-98, An Act Concerning
Global Warming Solutions. Act 08-98 committed the state to reducing its greenhouse gas
emissions to 10 percent below 1990 levels by 2020, and then to 80 percent below 2001
levels by 2050. On April 22, 2015, Governor Dannel P. Malloy announced the creation of the
Governor’s Council on Climate Change, and that Connecticut has “already reached a
reduction [of greenhouse gas emissions] to 1990 levels.”

The Companies’ 2016-2018 Plan programs are designed to reduce greenhouse gas emissions
and help the state meet its climate change goals. In 2016-2018, the Companies will continue
to push for the highest standard of building codes (see Chapter Three: Residential Programs
and Chapter Four: Commercial & Industrial Programs). The Companies will also continue to
support the Lead by Example program, a performance contract initiative for state buildings
(see Chapter Four: Commercial & Industrial Programs).

The Companies will also promote the Clean Energy Communities program’s vision of
achieving 20 percent energy reductions in Connecticut’s 169 municipalities by 2018 (for
municipal and board of education buildings). This vision is supported technically through the
Clean Energy Communities program’s energy benchmarking initiatives and technical support
for Connecticut municipalities, and through programmatic and public relations support for
the grassroots organizations, such as clean energy task forces/commissions (see Chapter
Five: Education & Qutreach Programs).

2016-2018 PLAN PRIORITIES

The 2016-2018 Plan covers years 17, 18, and 19 of electric conservation programs since the
passage of the state’s restructuring legislation (Public Act 98-28), and years 10, 11, and 12 of
natural gas conservation programs since the passage of Connecticut’s energy independence
legislation (Public Act 05-01). Since the passage of both of these landmark Public Acts, both
Connecticut’s electric and natural gas conservation programs have continued to embrace
leading-edge program designs, and have been leaders in the region and nation for design and
implementation of successful energy-efficiency programs.

The consistent track record of Connecticut’s successful energy-efficiency and demand response
programs is a direct result of the effort and commitment by the Companies, the Energy
Efficiency Board, and the DEEP. In particular, energy-efficiency and demand response programs
in Connecticut have reflected continuous innovation and improvement to meet the needs of
customers, and the dynamic changes in the energy-efficiency marketplace. Indeed, the 2016-
2018 Plan’s energy-efficiency programs look much different than their predecessor programs

16|Page



CHAPTER ONE: OVERVIEW (ELECTRIC AND NATURAL GAS)

from 20 years ago; reflecting the latest priorities, trends, and technologies to effectively deliver
cost-effective programs and effect changes in the energy-efficiency industry.

The following 2016-2018 Plan priorities were developed in collaboration with the Energy
Efficiency Board and the DEEP, and their execution will allow Connecticut to maintain its leading-
edge status and demonstrate its commitment to continuous improvement through 2018 and
beyond. These priorities include:

= Priority 1: Continuity and Momentum.
During the 2013-2015 Plan, the Companies increased spending and savings in alignment
with Public Act 11-80 and with the Comprehensive Energy Strategy. The 2016-2018 Plan
reflects continuing the momentum of increasing energy savings and spending on electric

and natural gas energy-efficiency programs. In response to the energy-efficiency
marketplace’s continuous evolution, the Companies have designed flexible program
infrastructures that will progress along with new building energy codes, increased
customer demands, emerging technologies, increased trade ally participation, and new
federal standards.

= Priority 2: Commitment to Continuous Improvement.

The Companies are committed to maintaining the state’s national status as an energy-
efficiency leader by systematically analyzing and improving program offerings. The
Companies participate on a number of local, state, and national boards and organizations
to study best practices, learn about new methods, and to stay up-to-date on emerging
technologies that could drive energy savings.

The Companies’ energy-efficiency programs undergo evaluations on a regular basis by
independent third-party evaluators. The Companies review the results and
recommendations of these process and impact evaluations, and integrate the “lessons
learned” into Connecticut’s programs going forward. Additionally, the Companies review
other state’s evaluations of energy-efficiency programs, including: California,
Massachusetts, New York, Oregon, Rhode Island, and Vermont. The programs in these
states are very similar in design to Connecticut’s programs. Evaluating other prominent
programs also offers the Companies and the Energy Efficiency Board ideas for continuous
improvement in implementing cost-effective, energy-efficiency programs in Connecticut.
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Priority 3: Scaling and Broadening the Reach of Programs to Provide Services to New or
Underserved Markets.
During the 2013-2015 Plan, the Companies invested extensive time and efforts in

marketing strategies designed to identify the needs of various customer segments (both
residential and commercial) and to design services that specifically targeted those
segments. The Companies made considerable progress in customer segmentation during
the 2013-2015 Plan, and in 2016-2018, the Companies plan to continue to identify new
customer segments that have been underserved, and to reach out to previously-reached
customer segments to take advantage of deeper energy-efficiency measures.

More details regarding the Companies’ specific market segmentation efforts and the
services designed to meet those market segments’ needs can be found in the overview
sections of Chapter Three: Residential Programs and Chapter Four: Commercial &
Industrial Programes.

Priority 4: Delivering Comprehensive and Deeper Savings for Residential and Commercial &

Industrial Customers.

In accordance with Public Act 11-80, the Companies will continue to develop goals and
targets which stretch energy and monetary savings per customer, and move beyond
single measure projects to large, comprehensive energy-saving projects; thereby
delivering all cost-effective energy efficiency to Connecticut’s customers.

Priority 5: Tailoring Program Offerings to Enhance Customer Engagement and Increase

Program Effectiveness.
During the 2016-2018 Plan, the Companies will utilize advanced data analytics and digital

marketing efforts to provide concierge service and tailored program offerings to increase
program comprehensiveness and energy savings per customer. The Companies’
Customer Engagement Platforms (detailed further in Chapter Six) are the pivotal
engagement tools that will help the Companies tailor customized solutions for customers
and increase customer engagement.

Priority 6: Stretching and Expanding the Impact of Funds from Residential and Commercial

& Industrial Customers.

The Companies will continue to maximize the dollars received from customers for all
programs (residential and commercial and industrial), including the Companies’ energy-
efficiency programs and the Connecticut Green Bank’s financing programs. The
Companies continuously explore opportunities to leverage Energy Efficiency Fund dollars
to stretch and expand the impact of Connecticut’s energy-efficiency programs.
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In 2016-2018, the Companies will also take advantage of cost-effective methods to reach
customers, including their customer engagement and digital marketing tools, as noted
above in Priority Five, to leverage customer funds and achieve cost-effective energy
savings. The Companies will also continue to convey the “value of participation” to
customers to show that the energy and non-energy benefits of participating in energy-
efficiency programs are of significant value to all customer segments. For more
information regarding non-energy benefits, please see Chapter Seven: Benefit-Cost
Screening.

Priority 7: Making Improvements and Revisions to the Home Energy Solutions Program.

Starting in 2016, the Companies will build off the strong foundation they have established
for the Home Energy Solutions program, and open up the program to all qualified
contractors, which will ensure a high-quality customer experience, continuity of energy
savings, identification and implementation of follow-on measures beyond the initial visit,
and consistent customer messaging. In the 2016-2018 Plan, a key priority is to deliver,
demonstrate, and communicate to customers the value of the Home Energy Solutions
program (both energy and non-energy benefits). To improve the delivery of the program
and deliver more comprehensive measures, the Companies will focus on educating
customers about the value of home performance.

The Companies will also focus on improving the performance of the Home Energy
Solutions program, which hinges on the performance of the contractors. Stringent
contractor qualifications will continue to be enforced, with all contractors being required
to meet the program’s minimum qualifications to be able to participate; thereby
encouraging market growth and further expanding the geographical reach of the
program. This should help broaden the program’s reach to customers who have not yet
taken advantage of the program in the past.

Priority 8: Reinforcing the Connection of Energy Efficiency to Renewables.

The Companies will continue to integrate energy-efficiency and renewable offerings to
meet Public Act 98-28’s objective of “mitigating the negative environmental impacts of
energy generation.” The Companies will meet this objective by working with the
Connecticut Green Bank to promote the connection of energy efficiency to renewables.
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Priority 9: Mainstreaming Efficiency and Continued Shift Toward Changing the Energy-

Efficiency Marketplace.

The Companies will continue to encourage energy efficiency to occur naturally through
supply channels by using strategies such as upstream offerings, code initiatives, creative
financing offerings, and by expanding trade ally participation.

The Energy Efficiency Board and the Connecticut Green Bank have a shared goal to
implement state energy policy throughout all market segments and populations of
Connecticut with continuous innovation toward greater leveraging of customer funds and
a uniformly positive customer experience. Key priorities to achieve these shared goals
were developed in fall of 2015, in conjunction with the Joint Working Committee created
pursuant to Public Act 05-01. These key priorities can be found in Appendix C: Financing.

Priority 10: Researching New and Emerging Demand Response and Energy-Efficiency
Technology Applications.
Public Act 98-28 required the Companies to implement both energy-efficiency programs

and load management programs. During the 2016-2018 Plan period, the Companies
intend to achieve demand reductions (both winter and summer) through Energy
Efficiency Fund programs and through innovative demand response strategies and pilot
programs.

Demand reductions help reduce energy prices and price spikes during summer and
winter peak demand. They help defer utility investments in the distribution, generation,
and transmission of electricity and increase the resiliency of the electrical grid. Demand
reductions also help achieve one of the objectives of the Energy Efficiency Fund, “to
mitigate the negative environmental impacts of energy generation,” as they deliver
significant environmental and emission reduction benefits.

In an effort to continuously advance the programs, the Companies and the Energy
Efficiency Board research new and emerging technology applications (both residential
and commercial), and assess their potential for inclusion in the Companies’ energy-
efficiency and demand response program portfolios. During the 2016-2018 Plan, the
Companies will implement two demand response programs to enhance the energy
savings and peak demand reductions for the Residential Program Portfolio. Additionally,
the Companies will investigate implementing a demand response pilot for the 2016-2018
Commercial & Industrial Program Portfolio.
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For more detailed information regarding the research by the Companies and the Energy
Efficiency Board into demand response and emerging technologies for both the
Residential Program and Commercial & Industrial Program Portfolios, see Chapter Eight:
Demand Response and Emerging Technologies.

Priority 11: Shifting the Market toward Zero Net Energy Buildings.

During the 2016-2018 Plan, a key priority of the Energy Efficiency Board and the
Companies is to move all buildings, both residential and commercial, toward becoming
Zero Net Energy buildings. The Residential New Construction program’s 2016-2018
efforts will focus on creating a clearer path for the residential new construction market to
move toward affordable Zero Net Energy Homes. The Energy Conscious Blueprint
program (the Commercial & Industrial Programs’ new construction solution) will begin to
explore transitioning programmatic efforts toward Zero Net Energy buildings.

Priority 12: Delivering Training and Education Programs.
The Companies will continue to educate the public, K-12 students, and Connecticut’s

workforce about energy-saving technologies, different sources of energy (fossil and
renewable) and their economic and environmental costs and benefits, and the award-
winning Energize Connecticut™™ programs. The Companies will also continue to work
collaboratively with third-parties across the state, including the Institute for Sustainable
Energy. For more information regarding this third party’s proposed plans, please see
Appendix F: Institute for Sustainable Energy’s Proposed 2016-2018 Work Plan.

HISTORICAL AND 2016-2018 PLAN HIGHLIGHTS

Awards and Recognitions

Since the 1990’s, the Companies and the Energy Efficiency Board have been recognized as
national leaders in the design and delivery of cost-effective and innovative energy-efficiency
programs. The state’s energy-efficiency programs (and other state energy policies and programs)
have been perennial top-ten performers in the American Council for an Energy Efficient
Economy’s (“ACEEE”) State Energy Efficiency Scorecard, including first place recognition in 2006.

Additionally, individual Connecticut programs have been recognized by the ACEEE as among the
best energy-efficiency programs in North America. Every five years, the ACEEE recognizes the
energy-efficiency industry’s top performing programs and Connecticut’s programs are
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consistently recognized. In the 2013 ACEEE Review”, the Companies’ Small Business Energy
Advantage program was once again named one of three “Exemplary” small business programs
nationally; as it was previously in 2003 and 2008. In the 2003 and 2008 ACEEE Reviews, the
Companies’ Energy Conscious Blueprint program and other Retrofit programs for commercial
and industrial customers were recognized by the ACEEE as “Exemplary,” and both continue to be
emulated national models today. Additionally, the Companies’ Residential Program portfolio has
also been recognized by the ACEEE with both the Home Energy Solutions and Residential New
Construction programs earning “Exemplary” recognition in the 2013 ACEEE Review.

It is not just the recognition that Connecticut has outstanding energy-saving programs that is
worthy of note; it is the persistence of that recognition over time. As the ACEEE noted in its 2013
Review:

“..the leading customer energy-efficiency programs...have continued to evolve in
response to sometimes dizzying numbers of changes in technologies, energy markets,
economic conditions, and policies...programs with the most staying power [have] the
ability to adapt and tune their core offerings to maintain and grow cost-effective
savings.”’

The fact that the Companies’ programs have led their peers in 15 years of periodic program
reviews is a testament of the Companies’ commitment to a culture of continuous improvement.
However, the Companies recognize that modifications to the Companies’ marketing and

programmatic approaches are necessary to keep pace in today’s dynamic energy-efficiency
marketplace.

During the implementation of the 2013-2015 Plan, the Energy Efficiency Board and the
Companies received numerous awards and recognition, including the following awards:

= 2013 ENERGY STAR® Partner of the Year in Energy-Efficiency Program Delivery. The U.S.
Environmental Protection Agency (“US EPA”) recognized the Connecticut Energy
Efficiency Fund and the Companies as a 2013 ENERGY STAR Partner of the Year;

= 2013 ENERGY STAR Sustained Excellence Award. The US EPA recognized the Northeast
Energy Efficiency Partnerships’ (“NEEP”) Northeast Retail Products Initiative, including
the Companies and the Energy Efficiency Board, with the 2013 ENERGY STAR Sustained
Excellence Award for Excellence in ENERGY STAR Retail Products Promotion;

4 “Leaders of the Pack: ACEEE’s Third National Review of Exemplary Energy Efficiency Programs,” June, 2013, p. 1.
5 See 4 1d. at iii.
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2013 ACEEE Certificate of Recognition for Exemplary Programs. The ACEEE recognized the
Residential New Construction program as Exemplary;

2013 ACEEE Certificate of Recognition for Exemplary Programs. The ACEEE recognized the
Home Energy Solutions program as Exemplary;

2013 ACEEE Certificate of Recognition for Exemplary Programs. The ACEEE recognized the
Small Business Energy Advantage program as Exemplary;

2013 ENERGY STAR-Certified Homes Leadership in Housing Award. The US EPA recognized
the Energy Efficiency Board, Eversource, and United llluminating for the Residential New
Construction program’s achievement of reaching the threshold of 300 ENERGY STAR-
certified homes in a calendar year, and for increasing builder, contractor, and
homeowner awareness of the ENERGY STAR brand;

2013 Connecticut Quality Improvement Award (“CQIA”) Silver Innovation Prize. The CQIA
Silver Innovation Prize was awarded for the Connecticut Energy Efficiency Fund’s
Comprehensive Initiative for Commercial and Industrial customers;

2013 NEEP Business Leader Champion. Covidien, a United llluminating customer, was
nominated for the NEEP Business Leader Award and was chosen as the State champion;

2014 ENERGY STAR Partner of the Year for Sustained Excellence. The US EPA recognized
NEEP’s Northeast Retail Products Initiative with the 2014 ENERGY STAR Sustained
Excellence Award for excellence in ENERGY STAR Retail Products Promotion;

2014 ENERGY STAR Award for Excellence. The US EPA recognized United Illuminating and
the Energy Efficiency Board for Excellence in ENERGY STAR Promotion through the Retail
Products program at the SmartLiving™ Center;

2014 ENERGY STAR Award for Excellence. The US EPA recognized the Connecticut Energy
Efficiency Fund for its continued enhancement and expansion of the Home Performance
with ENERGY STAR program;

2014 NEEP Business Leader State Champion. The Connecticut Children’s Medical Center,
an Eversource customer, was nominated for the NEEP Business Leader Award and was
chosen as the State champion;
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= 2015 NEEP Business Leader State Champion. Aptar-Stratford, a United llluminating
customer, was nominated for the NEEP Business Leader Award and was chosen as the
State champion;

= 2015 ENERGY STAR Partner of the Year Award for Sustained Excellence. The US EPA
recognized NEEP’s Northeast Retail Products Initiative with the 2015 ENERGY STAR
Sustained Excellence Award for Excellence in ENERGY STAR Retail Products Promotion;
and the

= 2015 ENERGY STAR Award for Excellence. The US EPA recognized United llluminating and
the Energy Efficiency Board for the Great Light Bulb Exchange Initiative.

2016-2018 Plan Highlights

In addition to the above-referenced awards and recognitions, the Companies have continued to
develop innovative approaches to delivering cost-effective, energy-efficiency programs and for
enhancing the customer experience. The 2016-2018 Plan builds upon the momentum of the
2013-2015 Plan by continuing efforts to improve upon the existing energy-saving programs,
including the following:

= Upstream and Midstream Initiatives. Prior to 2015, the Companies had demonstrated the
effectiveness of upstream offerings by transitioning most of their residential lighting
offerings (through the Retail Products program) to an upstream model. This model clearly
effected a shift in the residential lighting marketplace’s practices. The model helped change
the stocking practices of retailers, offered customers the ability to have discounted energy-
efficiency lighting products readily available on store shelves, and lowered processing costs
(per unit redemption) which contributed to streamlining the rebate process and improving
customer engagement. As a result, the Retail Products program was able to deliver a higher
number of products, all while increasing the cost-effectiveness of the program by
streamlining the delivery model and “buying down” the cost of products at the wholesale
(upstream) level.

Beginning in 2015, the Companies began efforts to continue their successful upstream and
midstream models, and expanded them to residential HYAC and domestic hot water
equipment, as well as commercial HVAC and lighting products. The 2016-2018 Plan will
continue to leverage these strategies by investigating the feasibility of transitioning
additional “paper” rebates to more streamlined upstream and midstream models.
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Customer Segmentation. A key component of the 2016-2018 Plan is a concerted effort by the
Companies to better understand their customers through data analysis and to strategically
design messaging and offerings to customers through data-driven analytics. For their
Residential Program Portfolio, the Companies currently use data analytics to identify key
attributes of customers which allows them to directly engage with targeted customers. In
advance of the 2016-2018 Plan, Eversource has developed a residential segmentation model
to help differentiate customers based on the energy savings potential within their homes, as
well as the customer’s propensity to participate in energy-efficiency programs.

For their Commercial and Industrial Program Portfolio, the Companies are building upon the
segmentation work conducted during the 2013-2015 Plan, and will continue to develop
customer-centric offerings and make those available to key customer segments. Some of the
new activities include: assigning top quartile customers to energy-efficiency account
executives and developing program offerings specific to targeted segments. See Chapter
Four: Commercial & Industrial Programs for more information regarding the Companies’
increased market segmentation efforts.

Customer Engagement Tools. Each of the Companies, Eversource and UIL Holdings
Corporation (“UIL”), have developed digital Customer Engagement Platforms, powerful data
analytic tools that allow customers to be engaged, resulting in an empowering energy savings
experience. Each of the Companies’ Customer Engagement Platforms allows customers to
download their electric usage data (through the U.S. Department of Energy’s (“DOE”) Green
Button) and to manually input other fuel use information, such as natural gas, oil, and
propane usage. The Companies’ Customer Engagement Platforms utilize this energy data to
analyze and recommend targeted energy-saving opportunities to customers. For a more
details regarding these data analytic tools, see Chapter Six: Customer Engagement Platforms.

Strategic Energy Management and Business and Energy Sustainability. Strategic Energy
Management is a process by which Commercial and Industrial customers engage in a
continuous improvement process to reduce energy use over time. Additionally, Strategic
Energy Management benefits include: increased process reliability and enhanced product
quality. Strategic Energy Management is characterized by systematic performance
measurement and reassessment of goals and metrics. Strategic Energy Management
provides customers with the tools to transform business practices and operations to achieve
holistic improvements in efficiency, and creates a mechanism for end users to identify and
plan for energy-efficiency improvements in facilities. For more detailed information
regarding Strategic Energy Management, see Chapter Four: Commercial & Industrial
Programs.
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Home Energy Solutions Program Enhancements. The Home Energy Solutions (“HES”) program
is Connecticut’s flagship residential energy-efficiency program. The program began in 2006
as a duct sealing pilot program, and has evolved overtime to become a nationally-recognized
program which serves market-rate (the core HES program) and limited-income customers
(the HES-Income Eligible program), and offers deeper energy measures (HES-Home
Performance with ENERGY STAR). In 2016, the Companies will begin to shift the current
market-rate HES program to a managed offering open to more contractors. Both the HES and
HES-Income Eligible programs will be the primary vehicles to move the state toward the goal
of Public Act 11-80 of weatherizing 80 percent of Connecticut homes by 2030. See Chapter
Three: Residential Programs for more detailed information regarding the evolution of the
HES program and 2016-2018 programmatic changes.

Lighting Technologies. The lighting market is currently undergoing a paradigm shift toward
solid state lighting—light-emitting diodes (“LEDs”)— the impact of energy-efficiency
programs, the U.S. Energy and Independence and Security Act of 2007 (“EISA”), and due to
changes in federal lighting standards brought about by rapid technology developments. In
recent years, the quality, availability, and consumer acceptance of residential and
commercial LED products has increased in conjunction with decreased pricing. However,
there is concern and evidence that absent program intervention, the residential and
commercial lighting markets could back-slide toward less-efficient halogen products. The
Companies are closely monitoring this dynamic marketplace and will continue to respond by
refining lighting offerings as needed. Throughout the 2016-2018 Plan, the Companies’
programs will continue to support LED technologies, though the level and type of support
may vary over the three-year period as market conditions warrant.

Behavior-Based Programs. The Companies are engaged in active residential behavior-based
programs to add significant energy savings to their Residential Program Portfolio. Historically,
energy-efficiency programs have relied upon incentives to motivate customers. Behavior-
based programs rely upon a combination of social sciences and data analytics to motivate
customers to conserve energy by providing “neighborhood” comparisons and “call to action”
tips on measures and programs to empower customers to save energy. The Companies’
behavior-based programs rely upon a combination of strategically-timed paper and/or
electronic reports to customers. While behavior-based programs are a relatively new
component of energy-efficiency program portfolios nationally, they have a proven track
record of two percent electric savings on average for Connecticut customers and have
documented natural gas savings in other states (up to one percent natural gas savings on
average).
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= Education and Outreach. The Companies will continue to build upon their successful
education and community outreach by reorganizing these programs into a comprehensive
platform addressing K-12 student education, workforce education, and community
education. The primary components of the Companies’ educational and outreach platform
include: the Clean Energy Communities program (outreach), K-12 Education program, the
Energize Connecticut Center, and workforce development trainings and initiatives. The
overarching goal of the Companies’ Education and Outreach platform is to develop a cross-
societal, sustainability ethic that enables communities to strive toward energy-efficiency and
sustainability goals.

= Independent Financial and Operational Audits of Connecticut Energy Efficiency Fund Programes.
At the beginning of 2016, an independent financial audit of the Connecticut Energy Efficiency
Fund will be performed, with subsequent audits to be conducted every two years thereafter.
As Connecticut’s electric and natural gas customers contribute over $200 million per year
into the Connecticut Energy Efficiency Fund, these financial audits will ensure customers and
regulators that the Companies collect, manage, and spend customer funds efficiently. In
addition, an independent operational audit of Connecticut Energy Efficiency Fund programs
will be performed in 2016 and every five years thereafter.

FINANCING

The key objective of the Companies’ and Connecticut Green Bank’s financing programs is to
provide attractive financing options to customers, while maximizing cost-effective energy
efficiency and achieving more and deeper energy savings. Current financing options include
referrals to third-party lenders, subsidized low-interest third-party loans, and subsidized low-
interest and/or interest-free, on-bill repayment mechanisms funded by a combination of the
Electric Companies (i.e., Small Business Energy Advantage and Municipal Loan programs), the
Energize CT Residential Heating Loan, Connecticut Energy Efficiency Fund (Residential HES
Financing), and local credit unions (Residential Smart-E Loan) so that customers may easily
implement cost-effective, energy-efficiency projects.

As the demand for energy-efficiency implementation increases, the Companies will continue to
integrate their efforts with those of the Department of Energy and Environmental Protection,
the Energy Efficiency Board, the Connecticut Green Bank, and other private funding sources.
During the summer of 2015, a Joint Working Committee comprised of members from the
Companies, the Department of Energy and Environmental Protection, the Energy Efficiency
Board and its consultants, and the Connecticut Green Bank, identified gaps and opportunities for
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financing and subsequently developed goals and objectives in a variety of areas, including: the
Small Business Energy Advantage program, single-family homes, the Multi-Family Initiative,
Commercial Property Assessed Clean Energy (“C-PACE”), and Lead by Example which are further
detailed in Appendix C: Financing. The Companies expect that the Connecticut Green Bank can
identify and will secure the least cost sources of capital in order to provide sustainable and
attractive customer financing options.

ENERGY SAVINGS

Since 2000, the Companies’ energy-efficiency and load management programs have achieved
4,667 annual gigawatt-hour (“GWh’) and 54,923 lifetime GWh savings. Additionally, the
Companies have achieved 2,274 million cubic feet of natural gas (“MMcf”) annually and 33,876
lifetime MMocf savings. Over the next three years, the 2016-2018 Plan will achieve 1,242 annual
GWh savings and 2,265 MMcf savings, enough to power 147,000 homes for one year.

Table 1-2: 2016-2018 Plan Savings and Benefits*

Budgets Annual Savings

Natural Peak Natural Cco, Lifetime
Electric Gas TOTAL Electric (MW) Gas (o]l Propane Emissions Benefit

($000) (S000) ($000) (MWh) ek (Mcf) (gallons) (gallons) (tons) (S000)

2016 $192,704 | $47,667 | $240,370 | 392,029 147 6,585 1,278,134 166,185 143,703 679,702

2017 $§205,970 | $54,907 | $260,877 | 416,741 150 7,664 1,421,767 182,785 155,401 735,794

2018 $203,879 | $58,958 | $262,837 | 433,775 155 8,405 1,432,367 178,298 160,070 736,134
TOTAL | $602,553 | $161,531 | $764,084 | 1,242,545 262 22,654 | 4,132,268 527,269 459,174 $2,151,630

*$1.39 Billion Net Economic Benefit (Lifetime Benefit minus Program Cost) and 2.8 Benefit-Cost Ratio (Benefits divided by
Program Cost).
** Savings includes 95 MW from I1SO New England Demand Response. This amount is only counted once in the total.

Figure 1-1 illustrates the Companies’ projected electric savings (in gigawatt-hours: GWh), and
how energy efficiency will help to flatten electricity consumption in Connecticut. The RSP15 data
(blue line) shows what the electric consumption is forecast to be without the projected impacts
of energy-efficiency efforts in Connecticut. The RSP15-FCM-EEF (red line) and the RSP15-FCM
(black line) data reflect the projected impacts of energy-efficiency efforts.
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Figure 1-1: Projected Electric Savings (2015-2024)°
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Table 1-3 provides a summary of the projected annual savings from the Electric Companies’
energy-efficiency programs in the 2016-2018 Plan and percentage of electric sales.

Table 1-3: Electric Companies—Summary of Annual Savings and Percentage of Sales

2016 2017 2018 2016-2018
Annual Annual Annual Annual
GWh | Savings | %of | GWh | Savings | %of | GWh | Savings | %of | GWh | Savings | % of

Company Sales | (GWhs) | Sales | Sales | (GWhs) | Sales | Sales | (GWhs) | Sales | Sales | (GWhs) | Sales
Eversource
(cT)
Electric 22,246 | 314.0 | 1.41% | 22,268 | 331.8 | 1.49% | 21,947 | 350.5 | 1.60% | 66,461 996.3 1.50%
United
llluminating | 5,293 78.0 1.47% | 5,221 84.8 1.62% | 5,182 83.2 1.61% | 15,696 246.0 1.57%
TOTAL 27,539 | 392.0 | 1.42% | 27,489 | 416.6 | 1.52% | 27,129 | 433.7 | 1.60% | 82,157 | 1,242.3 | 1.51%

Table 1-4 provides a summary of the projected annual savings from the Natural Gas Companies’
energy-efficiency programs in the 2016-2018 Plan and percentage of natural gas sales.

®1SO New England Energy Efficiency Forecast for 2019 to 2024. May 1, 2015. http://www.iso-ne.com/static-
assets/documents/2015/05/eef-report-2019-2024.pdf.
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Table 1-4: Natural Gas Companies—Summary of Annual Savings and Percentage of Sales

2016 2017 2018 2016-2018
Annual Annual Annual Annual
MMCF | Savings | % of MMCF | Savings | % of MMCF | Savings | % of MMCF | Savings | % of
Company Sales | (MMCF) | Sales Sales | (MMCF) | Sales Sales (MMCF) | Sales Sales (MMCF) | Sales
Eversource
(CT)
Natural Gas | 49,510 281.7 0.57% | 55,249 341.2 0.62% | 61,411 396.4 0.65% | 166,170 | 1,019.3 | 0.61%
Southern
Connecticut
Gas 30,070 144.1 0.48% | 31,546 186.4 0.59% | 33,017 195.7 0.59% | 94,633 526.2 0.56%
Connecticut
Natural Gas | 35,765 232.6 0.65% | 37,414 238.8 0.64% | 39,025 248.4 0.64% | 112,204 719.8 0.64%
TOTAL 115,345 | 658.4 | 0.57% | 124,209 | 766.4 | 0.62% | 133,453 | 840.5 | 0.63% | 373,007 | 2,265.3 | 0.61%

FUNDING SOURCES (CURRENT, FUTURE, AND POTENTIAL)

The primary funding sources for the 2016-2018 Plan continues to be the three-mill charge and
the electric three-mill Conservation Adjustment Mechanism (“CAM”) less gross receipts tax
(“GRT”) assessed on customers’ electric bills, along with the contributions from natural gas
customers (on firm rates) through the natural gas CAM. Additional funding sources come from
the Regional Greenhouse Gas Initiative (“RGGI”) and the Independent System Operator-New
England’s (“ISO New England”) Forward Capacity Market. Both Tables 1-5 and 1-6 summarize

estimated statewide funding for electric and natural gas energy-efficiency programs for the
2016-2018 Plan.

Table 1-5: Electric Program Funding Sources*

2016 ES 2016 2017 ES 2017 2018 ES 2018
CT Electric 2016 UI Combined @ CT Electric 2017 Ul | Combined CT Electric 2018 Ul Combined
Revenues Revenues Total Revenues Revenues Total Revenues Revenues Total
Collections
(Mill Rate) $66.7 $15.9 $82.6 $66.8 $15.7 $82.5 $65.8 $15.5 $81.4
ISO New England $9.7 $2.7 $12.4 $20.2 S5.2 $25.4 $20.4 $4.5 $24.9
RGGI $16.7 $4.2 $20.8 $17.1 $4.3 S21.4 $17.5 S4.4 $21.9
CAM
(Net of Gross
Receipts Tax) $62.0 $14.8 $76.9 $62.1 $14.6 $76.7 $61.2 $14.5 $75.7
TOTAL (Energy
Efficiency
Revenues) $155.1 $37.6 $192.7 $166.2 $39.8 $206.0 $164.9 $39.0 $203.9
* In millions.
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Table 1-6: Natural Gas Program Funding Sources*

2016 Conservation 2017 Conservation 2018 Conservation
Natural Gas Energy Adjustment Adjustment Adjustment
Efficiency Revenues Mechanism Mechanism Mechanism
Eversource CT Gas
Revenues $20.4 S24.2 $26.9
Connecticut Natural
Gas Revenues $15.9 $16.6 $17.3
Southern Connecticut
Gas Revenues S11.4 $14.1 $14.7
Total Energy-
Efficiency Revenues $47.7 $54.9 $59.0
*In millions.

COMMUNICATIONS—CHANGING THE “RULES OF ENGAGEMENT”

Customer engagement is a theme that was introduced in the 2013-2015 Plan, and is now
embedded into how the Companies design and implement energy-efficiency services and
solutions. Whether it’s through the Companies’ new Customer Engagement Platforms that
enable customers to understand how they use energy and empower them to take action, to
communicating to customers the energy savings and non-energy benefits (i.e., comfort, health
and safety, and increased home values), to communicating to the energy-efficiency sales teams
that facilitate long-term strategic planning with customers, or the Clean Energy Communities
program, engagement is the critical element that drives participation and energy savings.

Effective communications bridges the “how” of energy efficiency (i.e., programs, technology,
behavior, and financing) to the “why” (i.e., reduced costs, increased comfort, reliability,
environmental benefits, productivity, competitiveness, and energy security). Communications is
the backdrop or soundtrack that connects the energy solution to the customer (i.e., putting high-
performance insulation in my home will help my family be more comfortable this winter and
help us save money on our energy bills). The Companies have always focused on
communications, both the messaging and mediums to deliver those messages, but the ability to
differentiate the Companies’ solutions, target the correct market segment, and create an
ongoing dialogue has significantly changed over the past three years.

The ongoing dialogue is informed heavily by the Companies’ segmentation analysis. This analysis
has revealed how the Companies’ customers are using energy (i.e., through examination of
housing stock, fuel sources, equipment age and type, hours of operation) and why they are using
energy (i.e., business type, manufacturing needs, multifamily, or institutional requirements).
Understanding how customers use energy allows the Companies to target customers, enabling
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the Companies to better control where the resources are spent (i.e., distressed communities,
electric customers, and/or natural gas customers).

Chief among the targeting tools are the new Customer Engagement Platforms that elicit user
feedback and allow the Companies to respond, and newer digital advertising techniques such as
re-marketing and social media which also figure significantly into targeted campaigns. Knowing
why customers use energy enables the Companies to create messaging that is relevant. For
example, understanding the specialized air handling needs of laboratories creates an opportunity
for case studies and customized presentations that are more effective than a generalized “save
money and energy” advertisement.

The audience for energy-efficiency communications is wide and includes essentially most
residents and businesses in Connecticut. This includes the customers of the Companies, but it
also includes national stakeholders, a design and build trade ally community that extends beyond
Connecticut, and a huge network of various associations that have an interest in saving energy,
money, the environment, or all of the above. There is no single strategy, or discrete campaign, or
preferred medium to penetrate, motivate, and activate this broad audience.

The marketing communications efforts for energy efficiency in Connecticut rely on a very diverse
mix of push and pull tactics that result in a multi-touch, multi-dimensional customer experience.
The mix includes the broad overlay of the Energize Connecticut brand as a unifying, rallying call -
a pull strategy that builds demand by encouraging customers to seek out information and take
action. The Companies focus on actionable marketing tactics that promote the available
solutions. It is important to recognize that the statewide marketing activities happen in parallel
with the Companies’ solutions marketing. The Companies use pull marketing tactics — including
broadcast, print and digital advertising, direct response, public relations, and social media — but
the Companies also use push techniques — creating demand through upstream promotions, and
direct or personal selling. Together, the statewide campaigns and the program campaigns
provide a comprehensive, multi-touch customer experience.

STATEWIDE MARKETING AND ENERGIZE CONNECTICUT

In 2016, Energize Connecticut, as a brand, will begin its fourth full year in the market. While
relatively young in comparison to other statewide smart energy brands (i.e., Energy Trust of
Oregon, created in 2002); Energize Connecticut is rapidly maturing. Brand familiarity has been as
high as 24 percent — outstripping the familiarity of its public-facing precursor, the Connecticut
Energy Efficiency Fund.
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In 2013, the mission was to transition from the Energy Efficiency Fund brand to the Energize
Connecticut brand. In 2014, the objective was a full-fledged launch of the brand, and in 2015 the
emphasis was on building brand equity with additional messaging that tied into the brand
promise. In other words, associating the brand with the value and benefits that come from smart
energy choices. The statewide marketing efforts during the 2013-2015 Plan timeframe fell into
four main categories: (1) communications, (2) EnergizeCT.com, (3) research, and (4) the
development of the Customer Engagement Platforms.

The creation of Energize Connecticut was based on significant market research efforts and
research continues to be an important element of the marketing communications strategy. The
market research provides insight on many important topics, including:

= Awareness and familiarity of the brand, Energize Connecticut;

=  Awareness of associated brands;

= Understanding of what smart energy resources are available in Connecticut;

= Motivators and barriers to participation;

=  How customers receive information; and

= Understanding and resonance of the brand promise, as expressed through the
messaging.

In addition to gauging the awareness and familiarity of the brand, the research also shows that
customers strongly identify the Companies as partners of Energize Connecticut, and that the
Companies are a strong source of “trustworthy” smart energy information. Saving money
continues to be the primary motivation for taking action, but environmental concerns are also
significant. Research has also revealed that customers are not fully aware of financing and rebate
opportunities associated with the residential retrofit programs (i.e., Home Energy Solutions).
While it is reasonable to assume that similar challenges exist with small business customers who
share many residential attributes, commercial and industrial market research will be added to
the research effort at various points during the 2016-2018 Plan to determine the awareness of
small business customers and learn more about their perceptions of the brand and the available
resources.
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Table 1-7: 2013-2015 Research Key Takeaways

Familiarity

Awareness

Motivators/Barriers

Messaging

2013 Baseline set Baseline set Saving money is the The internet is the most
number one motivator | commonly used source
No awareness of for both energy- for energy information
Energize efficiency and
Connecticut brand renewable energy
program participation
2014 | Familiarity of energy- Awareness of Saving Surveys and focus
efficiency and Energize money/Reducing groups reveal that social
renewable energy Connecticut as a utility bills continues media is an effective
programs trends provider of energy- | to be the number one | medium through which
upwards efficiency and motivator customers obtain
renewable energy energy information
Familiarity of Energize | programs grows year | Customers have a one-
Connecticut as a over year based on and-done perception The internet continues
provider of energy- pre- to post- of their relationship to be the most
efficiency and campaign surveys with Energize commonly used and
renewable energy Connecticut preferred source for
programs has grown Utilities continue to energy information
year over year based | be a primary trusted | Focus groups showed
on pre- to post- source for energy ambiguity around Renters perceive
campaign surveys information financing programs are for
homeowners only
2015 2015 results from surveys and focus groups will be finalized in December 2015. The Companies
will file those results with the 2016 Plan Update.

The Companies will continue to focus statewide marketing in 2016-2018 on continuing to build
familiarity and awareness, and communicating the brand promise to everyone who lives and
works in Connecticut. The statewide media campaigns pull customers to the web site and the
WISE-USE information telephone number. These campaigns provide high-level “air coverage” on
a consistent basis that supports the targeted, solution-specific and segment-specific marketing
promotional campaigns executed by the Companies.

EnergizeCT.com delivers on the brand promise by providing easy access to vital information.
Maintenance and enhancements to the site will continue to be a major focus of the statewide
marketing efforts in 2016-2018. Market research, as noted previously, falls under the statewide
marketing budget and will continue to be utilized in the 2016-2018 Plan period.
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The efforts around the Companies’ Customer Engagement Platforms will shift away from the
statewide marketing category and will become a prominent element of the Companies’ solution
marketing strategy. A description of the Companies’ Customer Engagement Platform’s
promotional strategies can be found in Chapter Three: Residential Programs and Chapter Four:
Commercial & Industrial Programs.

While statewide branding efforts and enhancements to EnergizeCT.com are critical to achieving
the ongoing sustained growth of customer investment and participation in energy efficiency,
they must be scaled to meet the current need at any given season. Consistent, frequent
messaging, and an objective to increase awareness and familiarity with the brand and build
traffic to the web site, must be tempered with the reality of the 2016-2018 Plan budget. That
budget is funded by customers for the express purpose of enabling them to benefit from energy-
efficiency measures. Therefore, promotion of the Energize Connecticut brand and energy-
efficiency measures must be commensurate with participation levels. The Companies’ marketing
teams will be mindful of the available program implementation budgets before executing
planned statewide or solution-specific campaigns.

The 2016 Statewide Marketing Tactical Plan is included in the 2016-2018 Plan as Appendix B.
Statewide marketing tactical plans for 2017 and 2018 will be included in their respective Annual
Plan Updates. All tactical planning is subject to change, based on changing needs and priorities.

CONNECTICUT STATEWIDE ENERGY EFFICIENCY DASHBOARD

The Connecticut Statewide Energy Efficiency Dashboard (“Dashboard”) is made up of a
Statewide Dashboard and the Clean Energy Communities Dashboard. The Dashboard provides
customers with data (updated monthly) on program performance, and metrics for the electric
and natural gas energy-efficiency programs and initiatives. The Dashboard provides regulators,
legislators, advisors, and the general public, a snapshot of how well the programs are performing
by utilizing user-friendly graphs to portray program performance by company and sector,
including expenditures and savings against budgets goals. The Dashboard was developed in
2013, and has undergone various refinements since that time. Additional information can be
found in Appendix A: Statewide Dashboard.

PERFORMANCE MANAGEMENT INCENTIVES

The Companies earn a performance target incentive which is tied to managing Connecticut’s
energy-efficiency program budgets to achieve energy savings and net economic benefits, as well
as other program specific-oriented metrics. Performance target incentives are generally based
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on a percentage of energy-efficiency program costs; and this percentage varies depending on if
targets and/or goals are met or exceeded. Most performance target incentives are tiered, and
utilities have a range of different earnings potential based as a function of the percentage of
targets reached. A 2012 Institute for Electric Efficiency report reveals that 23 states currently
utilize a performance incentive mechanism, with six additional states currently awaiting
approval.’

The performance management incentive serves as a great motivator and drives increased
performance by the Companies resulting in increased customer net benefits. As a 2012
Regulatory Assistance Project study® noted, the primary reasons for offering performance
incentives are to ensure that: (1) regulated energy providers obtain similar financial rewards for
investments in energy efficiency and for investments in energy supply resources, (2) energy
providers will embrace a strong commitment to energy-efficiency goals, and (3) the performance
of energy providers in energy-efficiency program delivery is maximized.

The performance management incentive is a relatively small portion of the net customer
benefits, and incentivizes the Companies to achieve all cost-effective energy efficiency. Several
studies have noted the positive benefits of financial incentives for utilities to promote cost-
effective energy-efficiency programs, including that: “incentives make an energy-efficiency
manager squarely responsible for developing the best program designs, partnerships, and

marketing strategies.””

During the 2013-2015 Plan, the Companies’ performance management incentives were based on
a decreasing target level performance of 5 percent (2013), 4.5 percent (2014), and 4 percent
(2015), as the budgets were expanding over these years. However, for the 2016-2018 Plan, the
program budgets will remain relatively stable and the performance goals continue to be
aggressive; thus making the targets harder to achieve due to lower avoided costs and decreasing
opportunities in residential and commercial lighting. Therefore, the Companies are proposing a
base/target 4.5 percent performance management incentive at 100 percent of goal for 2016,
2017, and 2018.

7 Institute for Electric Efficiency. State Electric Efficiency Regulatory Frameworks. The Edison Foundation, July 2012,
p. 12.

& Swanson, Sam. The Regulatory Assistance Project, Regulatory Mechanisms to Enable Energy Provider Delivered
Energy Efficiency. March 2012.

° Shirley, Wayne and Lisa Schwartz. The Regulatory Assistance Project, PowerPoint: Energy-Efficiency Incentives for
Utilities: A Review of Approaches So Far.